Mintel’s Luggage report… exclusive 10% discount offer

You’ll be pleased to know that we have negotiated a 10% discount off Mintel’s Luggage report for all BTAA members. This offer is valid until 31st January 2007.
Mintel’s Luggage report examines the rapidly changing UK luggage market, and identifies the current trends that are shaping consumer shopping habits and distribution. Here are 10 key points from the report:

· Seven out of 10 consumers spend less than £50 on luggage

· Purchasing luggage is an infrequent event for many consumers, with replacement being a key motivation for purchase for around half of luggage owners

· Consumers who holiday infrequently, or who are going on a new type of holiday such as skiing or backpacking may choose to borrow more appropriate luggage from family or friends. This goes some way to explaining why fewer than one in 10 people purchased new luggage in 2006

· For six in 10 consumers, size/capacity is the top feature that people look for when buying luggage. There is a real need for manufacturers to make it easier for consumers to envisage luggage capacity in terms of clothing, rather than the current system of describing luggage capacity in litres

· Some budget airlines now charge for baggage in the hold. This, coupled with the move towards online and express check-ins, is encouraging consumers to carry everything that they need for the trip onto the aeroplane. This will boost demand for smaller luggage

· The stress associated with travelling means that emphasis is increasingly focused on products that make life easier. This is the key to Samsonite’s ‘Spinner’ product, which is dubbed as having 4 wheels for ‘zero effort’

· Debenhams luggage brand is Tripp. Strong growth for Debenhams has been one factor helping boost Tripp’s sales to make it the most dynamic brand in the UK market 

· Hard suitcases were the only type of luggage to decline in value since 2002. Their bulkiness, difficulty of storage and weight all make them a less attractive option than soft suitcases.

· Improvements in tougher, more durable materials have helped to grow sales for soft suitcases - they have increased their share of the overall suitcase sector from 65% in 2002 to 83% in 2006

· Mintel forecasts steady and continued growth in the luggage market, with an average increase of 6.5% per annum. The travel industry has remained resilient in recent years despite adversity, and with Mintel forecasting a further 26% rise in overseas holidays over the 2006-11 period (see Mintel’s Independent Travel – UK report dated September 2006), there should be a consistent demand for luggage for the next few years…

Mintel’s Luggage report… exclusive 10% discount offer

Mintel has a global reputation for challenging established concepts and providing its clients with unrivalled insight into markets, consumers and products. Mintel’s Luggage report allows you to fully understand consumer purchasing behaviour and the impact that travel and tourism trends will have on the luggage market, giving you the tools to plan your next business project or marketing strategy with confidence.

To purchase Mintel’s Luggage report with your exclusive 10% discount, or to find out more about Mintel’s range of products and services, please call Anouk Mariacci-Blua +44 (0)20 7606 6000 or email her at amariacci-blua@mintel.com.

