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Luggage Summary 
Suitcase market growth sees a slow down in 2006
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The suitcase market in the first four months of 2006 has grown only 4% by volume and seen a small down turn by value compared with the same period in 2005. This is a far cry from the 80% growth figures of 2005. This growth was predominately through new retailers to the market such as the Variety Stores & Supermarkets who continue to reap the rewards of the sales of these products, making the wheeled suitcase readily accessible to all consumers. Whilst the wheels on a suitcase are now essential the spinner market has seen little change in share over the last couple of years. Interestingly the soft market has increased share over the hard market with 84% of sales being attributed to the soft sector. Could this be due to consumers becoming more aware of weight limits and opting for a lighter case?  
Increase in average price of a travel duffel bag
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The travel duffel bag market, unlike many others, has seen an average price increase up 9% on the same period in 2005. Why? The cheaper bags without wheels have been surpassed by the sale of the wheeled duffel, whilst the more fashionable branded bags which command a premium have taken share of this non wheeled sector, making an ideal accessory for the weekend away. Having assessed GfK weekly data the week prior to Easter saw an increase in sales. Perhaps the consumer required the bag for their Easter weekend break?

Notebook bags continue to thrive

[image: image4.jpg]


As the price of the actual Notebooks continues to decline they beome more accessible to the consumer thus having a major effect on the accessories market – in particuar Notebook bags. The sales of traditional business cases & bags are being eroded by those which contain a laptop compartment. This is particularly evident within the more traditional luggage retailers like the department stores.  
What is the GfK luggage audit? 
Since September 2003 GfK have been recording sales of Luggage* products through the majority of the large luggage retailers in the UK, reporting detailed information on the sales out for these markets. The wide mix of retailers includes representation from the key variety stores, consumer electronic shops and department stores.

*defined as Suitcases, Business Cases, Bags (excluding sports bags), Garment bags, Vanity Cases & CD wallets in the GfK Retail Audit.
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