Exhibitions update

Spring Fair attendance tops 71,000 as exhibitors rack up record orders
Show organiser EMAP Connect, has reported record-breaking transactions and attendance figures up 2% at this year’s Spring Fair International which took place at the NEC Birmingham from 7 – 11 February. It is estimated that around £2 billion of orders will be placed by buyers as a direct result of their attendance at the show.
At the close of the show, visitor numbers totalled 71,239, outstripping the previous two years’ attendance figures. Not since 2007 have so many retailers flocked to Spring Fair. International visitors increased by 8% to over 5,600 compared with last year’s event.
 Over the five days, buyers keen to restock for 2010 visited the show’s 2,800 exhibitors, who launched more than 270,000 new products between them. Some suppliers reported their best-ever trade show.
Show organiser EMAP Connect invested some £2 million in the production of Spring Fair International and The Jewellery Show. This was spent on the creation of crowd-pulling new features, customer service initiatives and marketing and PR campaigns. The show built on the success of Autumn Fair International 2009, which EMAP believes signalled a retail revival and also saw an increase in visitor numbers from both the UK and overseas.
The managing director of EMAP Connect, Louise Young, commented: “Spring Fair International 2010 has been a resounding success. Our feedback indicates that substantial orders have been placed. Retailers are keener than ever to restock and differentiate their offering.
The BTAA’s Chief Executive said: “The atmosphere at Spring Fair was particularly buoyant with many of our members reporting an excellent show. There were accolades for EMAP for delivering an event that looked good, attracting a high number of good quality visitors and with a noticeably enhanced level of customer service. Visitors and exhibitors alike were impressed to see water dispensers in a few strategic places in the show, the repeat of complimentary mini pastries at the beginning of the day, additional seating and free catalogues. 
Spring Fair International 2011 will be held from 6-10 February at the NEC, Birmingham.

Speed-dating brings export success
Exhibitors at Spring Fair were offered the opportunity to meet potential overseas buyers using a technique more usually applied to meeting potential lovers!
The 230 quick-fire meetings which took place in the Piazza on the Sunday of Spring Fair, were facilitated as part of an inward trade mission organised by Mike Josypenko, head of the Export Services Department of the BJGF (the umbrella body of which The BTAA is a part). This government funded project, which had the backing of EMAP and of the Centre for Overseas Trade at the NEC, brought some 30 influential overseas buyers to Spring Fair.
The buyers, who included retailers, wholesalers and agents selected by UKTI trade officers working in the eight countries concerned, came from as far afield as Brazil and Russia as well as from Scandinavia and elsewhere in Europe. Each was chosen for their influence and buying power in their own particular marketplace.
Although it is still early days to tell exactly how much business the mission will have generated, early indications are extremely promising. Initial feedback from just seven buyers shows that they have to-date placed orders worth some £600,000 and it is anticipated that this figure will rise to £1.6million during the course of this year.
“We have had tremendously positive feedback from everyone who took part – both buyers and exhibitors - and it is clear that the project has resulted in a terrific return on the government’s initial investment,” Mike told us.
Top Drawer
Attendance figures at the show were up a sizeable 19%. Perhaps thanks in part to several new features including The Modern Home Area, a new Design Collections area within Top Drawer Fashion and a Wellbeing sector within Top Drawer Gift, all of which proved successful additions to the event.
‘Top Drawer couldn’t have delivered a better start to 2010 for the retail industry. This year’s show has been bigger than ever, yet has maintained a high standard of exhibitors and an impressive range of unique, on-trend product. The atmosphere has been vibrant and positive due to the increase in visitor numbers and the level of optimism throughout. The market has turned a corner for the new decade, and the success of Top Drawer only promises good things for the year ahead,’ show director Neil Gaisford told us.

Warm reception for new Giving & Living location
Giving & Living, the largest trade exhibition in the South West, which took place in January in Exeter - after more than forty years as ‘The Torquay Fair’ - met with a warm reception from exhibitors and visitors alike, with the new location drawing praise both for its general facilities and ease of parking.
Members thinking of exhibiting at Giving & Living in 2011 (16th – 19th January) are reminded that they receive a 5% discount on stand space.
Pulse 2010 London
Now in its sixth year, Pulse is once again set to offer gift and home buyers the chance to source products from a blend of fresh design ability, recognised stylish creators and global producers - all under one roof.
The exhibition which takes place from 6th - 8th June at Earls Court will feature an exclusive display of smaller designer products and key exhibitors include Blomus, Normann Copenhagen, Seda France, Coco Ribbon, Thorsten Van Elten, Fiorelli, Nougat London, Churchill China and many more.
For more information on Pulse please phone +44 (0)20 7385 1200.
 Attendance up 9% in Scotland
The organisers of Scotland’s Trade Fair Spring, the country’s largest trade gift event, which took place in January, have reported that independent retailing in Scotland is doing well despite the lingering recession. Attendance at the three day event at the SECC in Glasgow was up 9% and it attracted many new retailers and buyers from Scotland and abroad.
The Fair had almost 400 exhibitors across the three key areas – home and giftware; jewellery and fashion accessories and clothing and textiles. The Launch Gallery, the area for companies under two years old, was exceptionally well received with a record 28 exhibitors.
With exhibitor numbers and visitor numbers up Scotland’s Trade Fair is another encouraging sign for independent retailing in 2010.

