[image: image1.jpg]MINTEL





Luggage sales are flying low

The luggage market looks set to face a challenging future as potential victim of the impending recession.

Undesirable and unfashionable

With potentially less cash to splash on non-essential products, luggage looks set to be one of the market losers. Mintel's recent Luggage 2008 report found that almost half of everyone asked will only spend up to £40 on a piece of baggage. Partly due to this, the next few years will see an almost static development within this market.

The main reason for buying luggage is not a need to be fashionable or impulsiveness - some 38% of people state that they only buy to replace broken or damaged items. So far, so dull. A market that isn't the most fashion-forward or even desirable. How can the industry entice people to buy more, or indeed to spend more?

More collaborations across sectors

What about the airline industry collaborating with the luggage market? We have not yet seen any suitcases that come recommended as 'fitting all security restrictions' and that would comply with customers' and airline needs simultaneously.

Or, is there a market for overly masculine or femine luggage? Extra heavy-looking, or hard-wearing suitcases with brand names such as Range Rover, Timberland or Quantum of Solace (or any other 007 film association)? The women's market could get their own types - based on the Sex and the City or Breakfast at Tiffany film variety, suitably classic yet fashionable enough to go with their wardrobes (perhaps with detachable outer fabric?).

There seems to be some lull in the market, but consumers are still taking holidays so will still need luggage. What is important though, is to make people want to buy luggage before there is a genuine need. To buy out of desire rather than necessity. That is the challenge of the market, but with some ingenuity, there is scope to grow sales here.

Get the full report to get the answers to your burning questions:

· What is the relationship between luggage buying and holiday taking?

· What are the key changes within luggage sales – in terms of type, size and price?

· A look at the role of brands in the luggage market, plus changes in how and where these are purchased. 

· Fashion styles and designs – are people updating more frequently? 

· Is quality becoming more important when purchasing luggage? 

· Have luggage restrictions had an impact on sales and trends?

Limited offer

If you are interested in purchasing this report, BTAA members get an Executive Copy of it and then you can see if you want to take advantage of the discounted price the BTAA have agreed with Mintel. Call Diana Fiveash at the BTAA on 0121 237 1107 to here about this and other benefits or go to Why Join and Member Benefits on left hand side of home page.
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